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and marketing plans. Partnered with wide range of market contacts within industry trade associations, state and
local governments and chambers of commerce for trade shows, conferences and business leads.

- Consistently met and exceeded annual new business objectives with an increase of 75% in the
first year.

- Analyzed the financial capability of specific British companies and consulted them in the
development of business plans for the US market.

- Hosted high-level British dignitaries, and initiated and organized meetings with Fortune 500
company executives and government officials.

- Initiated and organized the participation of over 100 companies in diverse industry trade shows
throughout the US.

North Texas Commission - Dallas, Texas 1997 to 1998
Project Manager

Oversaw research projects for The North Texas Commission, a non-profit organization that promotes economic
growth in North Texas. Representative accomplishments included:

- Researched and interviewed local companies doing business in specific international markets,
which developed a profile of international business activities in the DFW area and aided DFW
International Airport in securing new international business.

- Collected and analyzed business data of local companies which determined a $15 billion
economic impact of DFW International Airport on local economy.

Rosewood Property Company - Dallas, Texas 1985 to 1994
Manager, Retail Real Estate Operations

Served as manager for Rosewood Property Company, a national developer of hotels and commercial real estate
property.

Responsible for operations and financial bottom-line of the entire retail portfolio. Cultivated and nurtured
positive relationships between landlord and national/regional retailers through regular contact and amicable

dispute resolution. Trained and managed a cross functional team to ensure attainment of goals for the fiscal and
physical assets.

- Developed and administered multi-million dollar annual operating / capital budgets and financial
reports for entire portfolio, substantially increasing portfolio performance by reducing operating
costs by 25%.

- Developed marketing initiatives which defined customer target markets, financial justification and
measurements of success.

- Initiated a sales audit process, which in one case revealed a favorable $200,000 discrepancy in
percentage rental income for one national restaurant company.

EDUCATION

MBA - International Management, University of Dallas; Irving, Texas
BBA — Marketing, University of Texas at Arlington; Arlington, Texas



